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TLHLIFE

In February of 2020, the Southern Shakespeare Company made a serendipitous decision.

They’d been presenting “A Town Divided,” an original interpretation of “Romeo and Juliet,”

for live audiences of students since 2017 and they wanted to capture it on film. A month after

the recording was made, all live theater shut down.

“In the fall, when it was evident that we definite-
ly would not be doing it live for students in 2021, we
decided to create a fully formed education program
surrounding the recording. We created a complete-
ly digital option for our schools,” said Robin Jack-
son.

As the education and outreach director for the
Southern Shakespeare Company and the co-direc-
tor of the organization’s junior company, The Bar-
dlings, Jackson got to work making the “A Town Di-
vided” experience accessible in the era of COVID. 

The play had already gone through a long incu-
bation period. Several playwrights working collab-
oratively sought to examine the racial divide in our
city in an authentic way. “The stories are taken di-
rectly from interviews with Tallahassee locals who
really formed the story for the writers,” explained
Jackson.

Though “A Town Divided” was modeled on a play
written more than 400 years ago, the themes in "Ro-
meo and Juliet” remain relevant. This new interpre-
tation offers a way to teach Shakespeare in contem-
porary times and opens a dialogue about difficult
topics.

An educational package

The educational package is offered to teachers at
no cost and includes the recorded 50-minute play;
three behind the scenes videos with the writers, di-
rector, and cast members; a recording of a recent
panel discussion between local leaders and stu-
dents; and a study guide with classroom activities. 

“Teachers can use as much of it as they’d like to.
We try to give a fully formed curriculum but in
pieces they can extract so there’s no pressure to
find time for all of it. We just want to provide help to
teach ‘Romeo and Juliet,’ start conversations with

their students, and help the community come to-
gether to talk about these important issues.”

That’s something Victoria Williams is grateful
for. She is kept busy by her course load, teaching
English I Honors, Pre IB, and AP English Literature 

“A Town Divided” was created from interviews with Tallahassee locals. ROBERT HOWARD
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‘A Town Divided’ sparks robust student discussion

Harmony Ward envisions a better future through
dialogue. SPECIAL TO THE TALLAHASSEE DEMOCRAT

Amanda Karioth Thompson Council on Culture & Arts

See DISCUSSIONS, Page 6C

If Barbara Boone could send a mes-
sage to her younger self, it would be sim-
ple: “It’s going to be great!” The Neptune
Beach native has made Tallahassee her
home since 1999, and now works each
day to make it greater through leader-
ship, volunteerism and deliberate com-
munity involvement.

Boone is Vice President of the Great-
er Tallahassee Chamber of Commerce,
where she also serves as the executive
director of the Leadership Tallahassee
program. Her passion for developing
and empowering leaders has made her
one of Tallahassee’s 25 Women You
Need to Know.

“I am passionate about community
leadership,” she says thoughtfully. She
enjoys empowering others with the role
of asking questions and exploring new

opportunities.
“I’m not one to be in the front of the

room,” she says, preferring to encourage
others to ask questions and learn. You
can imagine her smiling in the wings, si-
lently encouraging us to take the next
brave step towards leadership. 

She wants us to see Tallahassee
through new eyes. “We have so many
hidden gems under the radar,” she says.
“The Black Archives at FAMU, the Kore-
an War Memorial, the solar farm, so
many historic buildings.” She hopes
that Leadership Tallahassee helps it’s
participants experience a bigger Talla-
hassee, saying, “I like to think that peo-
ple who go through Leadership Talla-
hassee gain a greater awareness, and
get out of the vacuum.”

Her path to leadership shares that
broad spirit of discovery. After earning a
degree in social work from Florida State
University, she worked as a school
counselor in the Duval County school

system. She shifted into parenting her
three boys, and was approached by
Leadership Jacksonville about part-
time work. “The work of a social worker
translates well to developing leaders,”
she shares. 

Over time and after graduating from
Leadership Jacksonville, she took the
reins as the executive director. When
her family relocated to the big bend, she
jumped at the opportunity to continue
her work at Leadership Tallahassee.
“Tallahassee values the community as-
pect of relationships,” she says. “Wher-
ever people are, they want to do their
part.”

She revels in seeing the community
evolve and change, and celebrates the
expansion of voices at the table. “We are
finally listening to each other. More
stakeholders are being invited to the ta-
ble,” Boone said.

She sees opportunity in the entrepre-
neurial spirit of Tallahasseeans. “I think

we will be able to have a larger corporate
presence here,” she says. “We have great
intellectual capital.”

From the back of the room, Boone
connects people to each other and
watches the magic happen. “I want the 

25 WOMEN YOU NEED TO KNOW

Barbara Boone leads by empowering others

Barbara Boone STEVEN SACCIO

See BOONE, Page 2C

Heather Fuselier
Special to Tallahassee Democrat

USA TODAY NETWORK – FLORIDA

As we continue toward a hoped-for
resolution in the COVID-19 pandemic,
food insecurity continues to be an im-
portant issue.

Food insecurity and health are intri-
cately linked. People living in food in-
secure homes experience challenges
in accessing nutritious foods and face
barriers to consistently adopting
healthy eating patterns.

At the national level (according to
Feeding America) due to the effects of
the coronavirus pandemic more than
42 million people may experience food
insecurity, including a potential 13 mil-
lion children. 

According to Feeding Florida, 3.6
million Floridians lack proper food ac-
cess. Of those, 1.2 million are children.

Second Harvest of the Big Bend

Second Harvest of the Big Bend is
part of Feeding America and Feeding
Florida with a network of 12 food banks
throughout the state.

The two main objectives as noted in
Second Harvest’s mission statement
are:

h “Feeding the hungry in the Big
Bend through our network of partner
agencies 

h Educating and engaging the com-
munity in the fight against hunger.”

Partner Agencies: Second Harvest
collaborates with 135 partner agencies
in 11 counties to distribute food to those
in need; partner agencies include soup
kitchens, food pantries, churches,
schools and other nonprofits.

Disaster Relief: Second Harvest of
the Big Bend serves as one of the
state’s three emergency food distribu-
tion hubs. As such, they play a state-
wide role in the coordination of emer-
gency food and water in response to
disasters, statewide, and regionally. 

They also work collaboratively with
disaster relief agencies including
FEMA, Red Cross, The United Way, Big
Bend COAD (Community Organiza-
tions Active in Disaster) which in-
cludes 2-1-1 Big Bend, Salvation Army,
VolunteerLeon, Regional EOC’s and
other agencies.

Volunteer Groups: Like most non-
profits and all food banks, Second Har-
vest relies heavily on volunteer sup-
port. Many are volunteer groups which
conduct service projects on a bi-week-
ly, weekly or monthly basis.

Other Food Banks: In addition to
our defined service area, they also 

Second
Harvest
takes a team
to feed
the hungry

See FOOD BANK, Page 2C

Mark Mahoney
Guest columnist
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KOHLERe
Walk-In Bath

ES
Your Bath Routine

With Spa-Like Comfort
and Effortless Entry

No Payments for
18 MONTHS.

Call today for your FREE in-home or virtual quote!

cg

TD-GCI0597981-02

(850) 391-2412
†Financing available to qualified purchasers. Contact your local dealer for financing details. Limited time offer. Valid through
March 31, 2021, at participating dealers only. Not available in AK; HI; Nassau cty, NY; Suffolk Cty, NY; Westchester cty, NY; and
Buffalo Cty, NY. Also may not be available in other areas. $1,000 off average price of KOHLER walk-in bath. Dealer sets all prices
and is responsible for full amount of discount. Cannot be combined with any other advertised offer. *Subject to credit approval.
Interest is billed during the promotional period but all interest is waived if the purchase amount is paid before the expiration of
the promotional period. There is no minimum monthly payment required during the promotional period. Financing for GreenSky®
consumer loan programs is provided by federally insured, equal opportunity lender banks. NMLS #1416362. GreenSky® Program
is a program name for certain consumer credit plans extended by participating lenders to borrowers for the purchase of goods
and/or services from participating merchants. Participating lenders are federally insured, equal opportunity lender banks.
GreenSky® is a registered trademark of GreenSky, LLC. GreenSky Servicing, LLC services the loans on behalf of participating
lenders. NMLS #1416362 GreenSky® financing offers available at participating dealers only.

Public notices inform citizens of the changes that affect them
and their community. Some state and local officials want tomove
these notices from newspapers to government-run websites,
where they may not be easily accessed.

URGE FLORIDA LAWMAKERS TO OPPOSE HB 35 AND SB 402
These bills seek to eliminate the newspaper requirement for public
notice and allow local governments to post notices on publicly
accessible governmentwebsites and government access channels.

To learn more, visit floridapublicnotices.com

WHATARE THEY
TRYING TO HIDE?

DON’T LET FLORIDA LAWMAKERS
REMOVE YOUR RIGHT TO KNOW
Call your legislators and voice your
opinion today.

KEEP PUBLIC NOTICES IN NEWSPAPERS

and Composition at Rickards High
School. Last year, her students experi-
enced the live performance and this
year she took advantage of the digital
offering. “As soon as it started, they
were glued,” she said. 

As a class, they had recently discuss-
ed the Martin Luther King Jr. quote
“People fail to get along because they
fear each other; they fear each other be-
cause they don't know each other; they
don't know each other because they
have not communicated with each oth-
er.” 

Following the play, this concept re-
emerged in the class discussions.

Opening door to communication

“They feel like one of the biggest is-
sues is that we’re not communicating,”
explained Williams. “This play provides
some of those moments to talk about
stereotypes. It opens the door to get
them discussing and to the possibility of
taking action as young people. It’s a sign
of the times. We see more people have
stepped out and taken action. Change is
going to happen.”

Nancy Floyd Richardson agrees. As
the English III and English III Honors
teacher and literacy instructional coach
at SAIL High School, she has created a
classroom culture of open and honest
dialog.

“We talk about anything and every-
thing. We need to be able to talk about
hard topics in our country," Richardson
said. "You need to be able to have those

discussions without offending people,
pointing fingers, or putting someone on
the defensive. You also need to be able
to back up what you have to say.”

Her students just completed a unit of
study that dealt with credibility. Stu-
dents learned how to find reputable
sources of information and how to cross
check that information. They then dove
into a research project focused on cur-
rent social issues in America.

“This play fit perfectly into that,” she
said. “Race is such a big topic, after the
death of George Floyd and the marches
last summer, this play helped personal-
ize it for students.”

She was surprised by her students’
engagement and depth of thinking.

“We watched the play at the end of
the day. We finished with about 15 min-
utes left for discussion and they just
kept talking. The busses dismissed and
the bell rang, and they were still here
talking," Richardson said.

Powerful messages 'close to home'

"It wasn’t just the kids in my class-
room, the Zoom kids were still here too.
The conversation became so rich and
personal, and it mattered. They came
back to the next class, two days later,
still talking about it. It has hit a time in
our society where students need to
process this, and they need a safe place
to do it. There have been some wonder-

ful, real, moments in our class discus-
sions because of this play.” 

Harmony Ward is an 11th grader at
SAIL. Prior to her recent digital experi-
ence with “A Town Divided,” she had
seen the play in-person twice. Recalling
the first time she saw it, she said “I loved
it, I loved everything about it. I’ve al-
ways loved Juliet but the spin on it and
the fact that I could recognize the
schools and the streets referenced in the
play, made it connect more.” 

Comparing her live experience to the
digital one, Harmony found the play’s
message remained just as powerful, but
she felt the impact was greater because
of current events.

“Watching it now, it’s a little more
sad. These things have always been
happening but now, it’s right in our face
and you can’t ignore it," Harmony said.

"Even though it’s a play, this is an ex-
ample of things that happen in real life.
It’s so close to home. We need to be talk-
ing about this and be respectful of ev-
eryone’s opinion and hear everyone out
but these conversations definitely need
to happen so we can move forward into a
better future.” 

Educators who would like to access
the Southern Shakespeare Company’s
“A Town Divided” Education Program
are encouraged to contact Robin Jack-
son at robin@southernshakes.org. 

This article is part of COCA’s Creativ-
ity Persists collection and highlights
how area arts educators are continuing
to teach and inspire during the CO-
VID-19 pandemic. Amanda Karioth
Thompson is the Assistant Director for
the Council on Culture & Arts. COCA is
the capital area’s umbrella agency for
arts and culture (www.tallahas-
seearts.org). 

The cast of “A Town Divide,” which has been turned into a teaching film for Leon
County students. ROBERT HOWARD

Discussions
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The United Way of the Big Bend
(UWBB) is asking residents to share how
the COVID-19 pandemic has impacted
their family through a brief, easy to com-
plete survey. The survey is accessible on
the organization’s website at UWBB.org,
on the UWBB Facebook page, on Insta-
gram @unitedwayofthebigbend, or at
this link: https://bit.ly/2PhegrR. 

“We know that every household in Le-
on County and our seven neighboring
counties in the Big Bend has been im-
pacted by the COVID-19 pandemic,” said
UWBB President/CEO Berneice Cox.

“We want to use direct, anonymous
feedback from families and individuals
across the region to identify local needs
and enable us to work with social service
organizations and community partners
to provide needed support and services.
Giving five minutes of your time to com-

plete this survey, will make a real differ-
ence in helping us focus on the right
needs.”

Cox said feedback is requested from
all residents regardless of income level.
The deadline for taking the survey is Fri-
day, April 2. The survey asks questions
ranging from the impact of the pandemic
on employment, food, technology, men-
tal health, and more. 

“For us to get a clear understanding of
needs from across our community, we

are asking residents to help us ensure
strong participation by encouraging
their friends and neighbors to also take
the survey,” added Cox. “The United Way
of the Big Bend has long been the trusted
partner that uses data and outcomes to
ensure we are making the best impact
possible for those in need in our commu-
nity. This survey is one more step in that
direction.”

For more information visit UWBB.org
or call 850.414.0855.

United Way survey seeks feedback on pandemic
Special to Tallahassee Democrat

USA TODAY NETWORK – FLORIDA


