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TRAVEL SHOW
NORTH FLORIDA’S LARGEST

www.NorthFloridaTravelShow.com
850.386.7327

For directions,
vendor list,

presentations or
other details, go to

Sat, Oct 7th, 9am-Noon
Four Oaks Center • Tallahassee, FL
• 20 different presentations to choose from

• Over 30 supplier booths to visit
• Door Prizes

• Cruise Lines
• Resorts

• Tour Company
• Adventure Travel

• Group Travel & More!
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7TH ANNUAL GREG MCCRAY
MEMORIAL GOLF TOURNAMENT

Call (850)-656-8100 for more information.
Register online at www.bgcbb.org/annual-golf-tournament

RESERVE TODAY!
Limited Entry & Spots are Filling Up

Benefiting the Boys & Girls
Clubs of the Big Bend

Friday, October 20th
8:30 AM Shotgun Start
Capital City Country Club

Presenting Sponsor

T L H  LO C A L

Jeremy Spinks is a fan of Helvetica
— both the documentary and the font —
and isn’t afraid to wield it confidently
in spite of its “cliched” reputation in
popular culture. Coincidentally, he’s
also just “one Kevin Bacon away” from
the type designer of Comic Sans, which
he believes gets a bad rap given the
way the font is typically handled. 

As Creative Director at BowStern
Marketing Communications, Spinks
spends a good amount of his time im-
mersed in these kinds of thoughts and
discussions — thinking, analyzing, and
talking about letters and fonts — and
holds a specialized degree in typog-
raphy and graphics communications
from the University of Reading in Eng-
land. 

“Helvetica is such a cornerstone of
Swiss typography and in a strange way
I like it because I was taught not to like
it in college,” says Spinks. “It was one
of the six or seven default fonts, and we
were taught to make a conscious deci-
sion to choose a type for a reason. I feel
like it’s been given back to me since
that movie came out and it’s gotten
popular again.”

Meta typeface, by designer Erik
Spiekermann, is another favorite.
Spinks finds it to be both timeless in
appearance, and like an old friend that
reminds him of “the time when [he]
came to know it.”

Type and design are inseparable
concepts for Spinks who will be giving
his talk, “A Type Story,” on Tuesday,
Oct. 3, at this year’s Design Week Talla-
hassee. His presentation will recount
his 20-year journey in creating Anglia
Neue, a new typeface that will be offi-
cially unveiled to the public for down-
load following the presentation.

Spinks’ greatest influences on his
design work come from the Bauhaus
movement, which emphasized the
bridging of art and industry. He also
appreciates designers like Spieker-
mann, as well as his former teacher,
Gerard Unger. He sees modern aesthet-
ics as being the common thread that
binds them all, with a penchant for
cleaner, industrial design.

Typography is the first image that
jumps out to Spinks, however, no mat-
ter if it’s part of a magazine, on televi-
sion, or in a film. 

“I find I am always recognizing and
analyzing the type involved,” admits
Spinks. “For one, there’s a definite mes-
sage being communicated. You can’t
see a word and not read it. You’ve taken
it in. But I’m also looking at the minuti-
ae and thinking about the letter forms
themselves and the choices they made
in making it, and that helps and inspires
me.” 

Spinks’ appreciation for language
and the promise of redemption are
what drove him on his quest to create
an entirely new typeface. Anglia Neue
will be the second time he’s tried his
hand at creating a font. His first at-
tempt was in college with Anglia.

“Frankly it was so bad it haunts me
still, so I wanted to right that wrong,”
said Spinks. “I completely reimagined
it with 20 years more experience and
understanding, and I think I came at it
from a much better angle.”

In those two decades, Spinks has
held numerous positions in graphics
and web design. Some of his most mem-
orable logos have ended up on every-
thing from cakes to a brick and mortar
storefront. He feels that regardless of
the project or the part he plays in it, his
main objective is to find the best design
solution for any given problem. Profes-
sionally speaking, some of his greatest
lessons have come from learning the
art of saying no and focusing on the
message rather than getting caught up
in the tools or software that create it. 

According to Spinks, graphic design
at its core is always trying to solve a
communication problem for a client,
and the process of creating these de-
signs can take many conversations,
sketches, and incubation periods before
a final product is reached. He considers
his style to be collaborative, and though
many artists shy away from the idea of
compromise, Spinks feels that if he’s
“made everybody happy, that’s a win.” 

Though he considers typography to
be more of a hobby, his time creating
the typeface Anglia Neue took the bet-
ter part of a year. He was inspired to
start the project after attending the
very first Design Week. In describing
how he went about this process, Spinks
says it usually starts with looking at the
alphabet and finding the commonalities
inside a family of letters. 

“The capital E and capital F look
very similar, and they will in almost
every typeface,” explains Spinks. “The
lowercase h and n are almost the same
character. If you’ve drawn an n and an
o, you can make a, p, h, and q. When
you’ve figured out what those bits and
pieces that make up the DNA are, it
sort of builds itself and is organic.” 

Engineering this puzzle of charac-
ters and making it into a visual art did
not come without its challenges. His
largest hurdles were with characters
like X, which doesn’t share much with
other letters, as well as differentiating
the curvy U and straight lined V, since
they both share an open bowl, but can-
not look like twins on the page. 

Then comes the actual spacing be-
tween the letters. Spinks warns of fall-
ing into the trap of worrying about the
look of the individual characters so
much that they won’t work together as
sentences or paragraphs. For him, the
typeface must look related while being
“comfortable together.” Ultimately, he
hopes he’ll stumble upon someone
else’s use of his typeface one day, and
that those who hear him speak at this
year’s Design Week, which runs from
Oct. 1-7, will feel the passion he’s
poured into this artistic endeavor. 

“Language and visual language is
such a powerful thing,” says Spinks.
“You can find examples of design that
takes away the meaning of words or
lessens the impact, but words have

specific meanings and they should be
conveyed. Like any sort of powerful
thing if it’s in the wrong hands it can go
so terribly wrong, but there is always
an opportunity to do it right.” 

Amanda Sieradzki is the feature
writer for the Council on Culture & Arts.
COCA is the capital area’s umbrella
agency for arts and culture (www.talla-
hasseearts.org).

Designer talks typography, unveils new font
If you go
What: “A Type Story” at Design
Week Tallahassee
When: 1 p.m., Tuesday, Oct. 3
Where: 300 W Pensacola St. 
Cost: Free
Contact: For more information, visit
http://designweektallahassee.com/. 
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Type and design are inseparable concepts for
Jeremy Spinks who will be giving his talk,
“A Type Story,” on Oct. 3 at this year’s Design
Week Tallahassee. TIM WHEELER 


