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TALLAHASSEE ORTHOPEDIC CLINICWELCOMES

Brian Zirgibel, M.D.
Total Joint Reconstruction &Orthopedic Surgery

Dr. Zirgibel will be accepting new

patients starting January 4th, 2018.

Tomake an appointment call

(850) 877-8174.

3334 Capital Medical Blvd | Tallahassee, FL

“Finally, a crystal clear photo,” posted
filmmaker Stacy Brown Jr. on one of his
social media accounts. Attached was an
image of a hairy, silhouetted being that
he neither confirmed nor denied as the
Apalachicola Skunkape. As the 2016
Bigfooter of the Year, Brown’s photo set
online bigfoot culture abuzz as they be-
lieved he had finally captured the elu-
sive creature. 

Brown later explained his only inten-
tion was to create hype for his newest
project, a Bigfoot-themed commercial
for the Kia Drives Creativity Video Con-
test. The figure in question was none
other than a friend in costume, and the
video received over 4,000 plays on
Facebook alone.

Brown was overjoyed when he got the
notification that his commercial was se-
lected by Kia of Tallahassee as the first
place winner, reaffirming his path in
film and undeniable draw towards the
world’s most mysterious figures and
vast unknowns. 

“It’s stuff that I loved as a kid,” admits
Brown, who recently created a docu-
mentary, “Roswell: 70 Years Later,” after
feeling dissatisfied with other films on
the subject. “The problem with these
films is that they’re always trying to lead
you to believe that it is aliens or the gov-
ernment. It is never here are the facts,
believe what you want. We just wanted
to get the truth out there, whatever the
truth may be, and whatever you may
want to believe.” 

Growing up in Crawfordville, Brown
remembers making films with his fa-
ther’s VHS Panasonic camcorder. He
most enjoyed making stop animation
films with his action figures and other
toys. In high school, Brown acted in
theater and was part of a TV production
class. 

“Filmmaking was something I always
wanted to do,” says Brown. “I fell into an
acting career a few years back and I
learned a lot about how they were doing
it. I thought, ‘I can make movies myself,’
and that’s how I got my start.” 

Brown is one of the Panhandles’ most
notable Bigfoot hunters. Propelled into
the national spotlight in 2012 when a
video he and his father filmed together
in Torreya State Park snowballed,
Brown was asked to be a part of Animal
Planet’s “Finding Bigfoot.” He was also
the winner on Spike TV’s “Million Dollar
Bigfoot Bounty.” 

With these career experiences on
television shows and the advent of user-
generated sites like YouTube, Brown
was able to teach himself a lot about
cameras and filming. He says vision is
what sets artists apart nowadays, and
having a strong point of view when it
comes to the filming and editing of a
project. 

“That’s not something that’s taught
in a school, that’s something you either
have or you don’t,” states Brown. “My vi-

sion will change based on the project.
We just did a documentary that was
very guerrilla style, and a horror flick
that doesn’t fit into a genre. For me, it’s
about experimentation, no rules, and
just making a good film.” 

Not having as much training on the
technical side of filmmaking presents
its challenges, which Brown combats by
bringing in people with expertise to as-
sist and teach. Once he learns a specific
skill, Brown says he figures out how to
move past that hurdle next time. 

Among his favorite filmmakers and
directors are Christopher Nolan and Tim
Burton. Brown is attracted to the plot
twists at the end of Nolan’s films and the
aesthetic that Burton achieves in his
movies. In terms of his own process,
Brown says he never sits down and sto-
ryboards his ideas. Instead, he main-
tains a roadmap of his film inside his
head, and allows for spontaneity and
flexibility dictate the rest. 

“I think if you overthink things you
don’t get as good a product,” says
Brown. “If you overwork something,
you’re trying too hard, and if it’s good
it’ll come to you and it’ll flow.” 

He says that Les Stroud, the “Survi-
vor Man” on Discovery Channel, be-
came a mentor while they were acting
on set for the upcoming movie, “Inter-
view a Monster.” Brown says Stroud’s
can-do attitude rubbed off on him, es-
pecially since the TV personality owns
his own production company and self-
produces many of his own shows. 

“If he wants to do something, he just

goes and does it,” says Brown, who
started his own production company,
Best Dudes Films, in June 2017. 

The name is derived from his son,
who would call Brown his “best dude”
when he was younger. Alongside Assis-
tant Director, Steven Stafford, the pro-
duction company’s second completed
project was for the Kia Drives Creativity
Video Contest. Their 30-second video
took first place, and will air publicly as a
commercial. 

“The behind-the-scenes stuff is in-
sane,” laughs Brown. “No matter the
project, there are always a hundred sto-

ries, so the most rewarding thing is get-
ting the product finished.” 

Though the filming had its bumps
along the way — the creepiness of the
creature spooking one actress, and a
brief audio mishap that was quickly cor-
rected — Brown was pleased with the
outcome. Partnering with the Wakulla
County Police Department and featur-
ing a Kia Soul, the video highlights
Brown’s Bigfooter background in a
unique way that he hopes audiences
will enjoy. 

“If it makes you forget about what’s
going on in your life just for a second,
then money or awards don’t really mat-
ter,” says Brown. “That, as an artist, is
what I try to get across.” 

The new year holds numerous oppor-
tunities and projects for Brown and his
budding company. Best Dudes Films
will be shooting another documentary
this January, “The Wild Man of Ocheese
Pond,” and Brown hopes to keep the ball
rolling with four more films in 2018. He
says his children provide his biggest
source of motivation, with his daugh-
ters catching the filmmaking bug them-
selves, and begging Brown to set up
their own YouTube Channel. 

“I want them to be able to look back
and be proud,” says Brown. “That’s what
drives me and inspires me to do it all in
the first place.”

Amanda Sieradzki is the feature
writer for the Council on Culture & Arts.
COCA is the capital area’s umbrella
agency for arts and culture (www.talla-
hasseearts.org).

Filmmaker wins contest with Bigfoot

Stacy Brown and his crew created a Bigfoot-themed commercial for the Kia Drives Creativity Video Contest. PHOTOS BY STACY

BROWN 

Amanda Sieradzki
Council on Culture & Arts

Stacy Brown's Bigfoot-themed
commercial was selected by Kia of
Tallahassee as the first place winner.

There’s no doubt about it, winter has
arrived giving us another possibility of
the combination of moisture and ex-
treme cold which can and does result in
icy road surfaces. Especially bridge
decks.

When a road surface is glazed-over
the ice is usually not recognizable to a
driver’s angle of sight because the ice is
crystal clear. No, it isn’t black. Without a
visual reference to something that tells
us the road is slippery like snow on the
roadway shoulders or slush outside the
wheel tracks we see what appears to be
a normal road surface and don’t realize
the ice accumulation.

That is until we apply the brakes
while going down a slight hill and the car
actually picks up speed, which is dis-
concerting enough but when the car
doesn’t respond to steering inputs the
situation becomes a little panicky. A
good rule when driving in freezing con-
ditions is to realize the road might be
slippery. And realize all concrete traffic-
way surfaces are slippery.

Upgrading utilities 

Caution! In advance of an FDOT re-
surfacing project, the city is currently
upgrading underground utility infra-
structure along North Monroe Street
from Thomasville Road north to John
Knox Road. The majority of the utility
upgrade project is scheduled to be done
at night between 8 p.m. and 5 a.m. so we
can expect lane closers during those
hours. Barring a major snafu, complete
detours should not be necessary.

Village Square turn arrow 

Sandra would like to improve the
traffic situation (flow) at Village Square
Boulevard and Killearn Center Boule-

vard by adding a right turn arrow for
southbound to westbound vehicles.
Many drivers are reluctant to turn right
on the red light south to west.

I like your idea, Sandra. There is
enough of a sight distance restriction
looking east (toward approaching west-
bound vehicles) which is a qualifying
warrant to add another signal face in-
corporating a protected movement (aka
green arrow) for south to west traffic.
There is another unofficial qualifier at
this location which is the protected left
turn signal sequence east to north. The
protected left turn arrow you request
can be wired-in to work in step with the
east-to-south arrow.

Sandra let’s ask our traffic engineers
to take a look at this and give serious
thought to adding your right-turn arrow.
S’il vous plait, traffic pros.

Did the light change? 

Janet found herself in a not uncom-
mon predicament recently. While east-
bound on Raymond Diehl Road, Janet
had entered the intersection on the
green light to head north on Capital Cir-
cle when an ambulance was getting
close enough to the intersection that Ja-
net decided to stop and wait for it.

After the ambulance cleared the area,
Janet realized there wasn’t any way to
know if the signal for Raymond Diehl
was green or red because all signals are
on the overhead mast arm just about
even with the crosswalk which is now in
her rearview mirror. Janet continued
her turn and cleared the intersection but
was uncomfortable not knowing if the
light had changed. Or not. Janet says a
traffic signal on the far side of the inter-
section would be a good investment
when intersection designs call for such
a wide area for vehicles to traverse.

I agree Janet, a traffic signal display
on the opposite corner surely would be
beneficial in this situation and others.
Not long ago that’s where we put traffic
signals, like auto service stations, one
on every corner.

As increasing traffic demands dictate

more lanes the corner signals were
swept away; not just the signals but the
entire corner, sometimes wiping away
homes, restaurants, office buildings and
Texaco stations. Gone with the wind of
the fast-moving multilane traffic. Some
large municipalities continue to include
the corner signals with new wide inter-
section designs as redundancy and, as
you experienced Janet, a signal indica-
tion when other signals are out of view.

University driving data 

I want to thank Mary, Assistant Di-
rector for Research, FSU College of Law
Research Center, for sending me an in-

triguing Oregon State University study
to illustrate driver response tests in de-
termining the benefits of real-time sig-
nal duration information. Countdown
displays to assist motorists in decision
making. Is there time to safely move
through the intersection before the red
or if braking to a stop is the safest ac-
tion?

We’ll discuss this very interesting
topic at a later date. Thank you, Mary.

Philip Stuart is a retired Florida State
Trooper, traffic operations project engi-
neer and forensics expert witness. Send
questions and comments about roads
and traffic to him at crashsites@em-
barqmail.com.

Watch for icy roads, resurfacing project
Street Scene
Philip Stuart
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